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Digital
by default

v’ Create positive sentiment about GenAl rapidly becoming workplace
essential, focus on opportunity

v Promote DHL in-house GenAl tool

v Encourage and drive GenAl upskilling, with special focus on
communicators
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STRATEGIC NEEDS for RUNNING a campaign EMPLOYEE NEEDS for PARTICIPATING in a campaign

Emphasize that GenAl is a focus topic in DHL Group’s Get support for upskilling (at any level)

strategy Learn tools to do my job better

Showcase competitive edge (Provider of Choice) Orientation: where to start? Next steps?

Establish a consistent narrative across BUs,
functions, regions

Relevance: what‘s in it for me?

Develop new expertise in my field
Leverage all touchpoints + target audiences (global,

divisional, regional, local) Get on a path to advance my career

Make it stick with consistant look and feel Address & calm fears about GenAl {ethics,

employment, data protection, compliance)
Highly visible, accessible response to EMPLOYEE

NEEDS Take pride in my company embracing new tech
(Employer of Choice)
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Many people

Emerging Narratives Master Narrative

Distribution

s

Local-Nargatives

Few people

FRANK WOLF
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FRANK WOLF

NARRATIVE

What is the
narrative map

of my audience?

Few people

fl [adoption but also
8 |disappointment

Emerging
Narratj

People who tried
are more positive

it]

Master

Narratives
Al will betray us

Phoenix - rebirth
from destruction

The Pandora's
Box myth

Symbiosis narrative-Al as a
partner in human progress

- Innovation and
competitionili]
- National securi

Narratives

Low technical

literacy
Trust in human creativity
and adaptability

Curiosity,

Local
Identity

Cultural Embeddedness

Digital
by default
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Generative Al Hub
lhr personlicher Kl-Assistent

Was sind effektive Was sind einige Was sind einige Trends in Was sind einige

The ,symbiosis’ narrative:

Kundenservice zu... Technologien in der... Logistik? Teambuilding-._. AI a nd h u ma n s Worki ng ha n d in h a nd With AI for a
Stell dir vor du bist verantwortlich fiir die Kommunikation in einem globalen Unternehmen wie greener, conn ected world

DHL. Welche Strategie wiirdest du verfolgen um ein positives Narrativzum Thema Kl zu erhalted

* The ,hero journey’ narrative

* The ,renaissance’ narrative

* The ,symbiosis‘ narrative

HI All [: ) GENerative Al CAMPAIGN | Commtech Champion Awards
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,HI“ greeting is kind and welcoming; suggests

friendliness and approachability —

HI also stands for human intelligence (HI) and

artificial intelligence (Al) collaboration
Works across languages

Lends itself to nice visuals (see next slide)




KONZERNNACHRICHTEN

HI Al! SiiBes oder Saures? &

HI Al! i

HOW-TO N

DOCUMENT UPLOAD  yoNZERNNACHRICHTEN

HIAIl |

HOW-TO

KONZERNNACHRICHTEN OFFICE SUMMARIES

Schritt-fiir-Schritt
zum Chatten mit Ih

KONZERNNACHRICHTEN OFFICE

Schnell und einfach: Informationen
zusammenfassen mit dem GenAl Hub

Heute schon mit deinen Dokumenten gechattet?

Feiern Sie die Einfiihrung des neuen GenAl Hub und gewinnen
Sie einen exklusiven Kli-Zertifizierungskurs

HI Al: Wie digital sind wir, Frau Joswig?

C} heads@headquarters

%ﬂn!

GenAl Hub 2.0: Neue Funktionen weltweit verfiighar

*JA*. GENAIHUB2.0
,== . AVAILABLE

POST CAMPUS

[ ]

A
- HIAI!
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= | ™ SAYHITOAI!
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SAY HITO Al ARTIFICIAL INTELLIGENCE

e #DIGITALIZATION@DHL

- =° GENAIHUB 2.0 AVAILABLE NOW
BT SAYHITOAN

L Click here and check it out!

—
** HIAI

— All a ng - es ist eine neue Art des
e st grilBung - es ist eine neue Art d
— !

working at DHL Group that separates the helpfy Basics
hype.

LA H I Al I HI All is more than just saying hello—it'sanew| ., - JAL
. =BOT, HUMAN AND WINKING VERSION

— el
Group

As Employer of Choice, DHL Group enables coll{
between human intelligence (Hl) and artificial i [
C &S (Al) with tools like the GenAl Hub. i gers ’ v e suman visua
e m ;

ik
G E N E RAT I v E We encourage upskilling and professional deve| o

learning opportunities on the GenAl Knowledg|
Compliant tools and robust governance policieg
AI P Ro M PT use of GenAl, which is detailed on Smart Conne|

ey
B o o K BOILERPLATE :T:?Iy to start the conversation? Visit the GenAl

approved and ready to use - wiritten with a . e Probiert es einfach aus, besucht den GenAl Hub und sagt HI Al!

by the
DHL GenAl Hub [; )

Auf Smart Connect erfahrt Ihr m

Versions ntext £

| e | ARTIFICIAL INTELLIGENCE
e H I AI!
S

June 2024, Version 1
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ategic Innova Influences the collaboration between departments and
the entire organization

Joint progress Standardized and reusable prompts boost team
productivity

Simple hacks for individuals

Strenghtening individuals
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CONTENT

Content
How to use this document

Part one: Whatisaprompt?.....ccveiiiininanendd

1.2 The Art of Prompting

1.3 Refine prompts: It's a conversation. ..

1.4 Popular Prompt Patterns

1.4.1 Persona Pattern

1.4.2 Ask for Input Pattern

1.4.3 Use delimiters to organize prompts .....
1.4.4 Flipthescriptpattern ..........o000uvas
1.4.5 Few-shot prompting ...

1.4.6 Fact Check List Pattern

1.4.7 Tail Generation Pattern

1.4.8 Semantic Filter Pattern.................
1.4.9 Step-by-step pattern

1.4.10 Alternative Approaches Pattern

Part Two: General Use Cases

Creative Ideation and Brainstorming..........
2.1.1 Brainstorming and generating ideas
2.1.2 Get pastwriter'sblock .........ocvviua
2.1.3 Knowledge checks

2.1.4 See blind spots

2.1.5 Strengthen an argument...........
2.1.6 Critique & counterargument

Content Creation and Refinement

2.2.1 Draftemails / Teams posts......vvuvunas
2.2.2 Draft adocument
2.23Writeapressrelease ...ovvvevaiaraninnis

2.2.4 Write social media copy
2.2.5 Prepare for meetings

Content Summarization and Simplification..... 31
2.3.1 Summarize content

2.3.2 Explain idioms

2.3.3 Work with Teams video transcripts.......
2.3.4 Noterefinement ...........covuvnnenses. 34
2.3.5 Simple explainers

2.3.6 Explain technical docs

Text and Language Adjustment

2.4.1 Adjust tone of email.......

2.4.2 Adjust text for length

2.4.3 Edit text

2. 4.4 Grammar correction

2.4.5Evaluate copy.......evururnrnrnssrsnsess 41
2.4.6 Language translation

Project Management and Planning

2.5.1 Project Management and Planning ....... 43
2.5.2 Project Initiation ........cvoveinvinennen. 44
2.5.3 Project Planning

2.5.4 Project EXeCUtion «..vvvvuviraianinaninas 48
2.5.5 Project Monitoring & Control.

2.5.6 Decision-making in Project Management . 48
2.5.7 Close the loop ona Project............... 49
2.5.8 Build business plan

Other applications
2,6.1 Troubleshoot .............ovvvuvnennsnss 51
2.6.2 Excel formulae

Digital
by default

Part Three: Specific prompts for specific tasks .
3.1 News Quiz Question Drafting

3.2 Drafting an op-ed for an executive ..

3.3 ListicleCreation .........ovuvnvnnns

3.4 Shortening a text

3.5 Changing perspective of a text

3.6 Rewrite text in simple language

3.7 Evaluate survey resultS.....oovvievarininnsa
3.8 Structure ideas & feedback

3.9 Generate ideas for a workshop

Part four: Enhancing Output.

4.1 Common Mistakes to Avoid.......
4.2 Good Habits to Develop

4.3 Keep inmind

6 Glossary

7 Boilerplates

7.1 Company Information........ovevvvenenuns
7.2 Touchpoints/ Channels

7.3 Role Information/ Personas ...............




GenAl Crash
Course (x3)

Krickenbeck

#YellowUnited |

C&S Academy |

#YellowUnited Il

CDO022 Off-site +
Prompt Book launch

Nicola CD02
Happy Hour

Prompt book
how to (xBU call)

C&S Academy I

Prompt Book
Office Hours (x2)

German business
comms exchange

Hi Al Post
Tower Booth

Prompt Book 2.0

How to make
GenAl work
for you

Matt Zuvela & Raluca Witowski
June 2024
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GenAl Help Desk

There are no stupid questions! Help
with prompts, use cases, or justan

explanation of how this thing works.

Es gibt keine dummen Fragen! Hilfe
bei Prompts, Anwendungsféllen
oder einfach eine Erklarung, wie
dieses Ding funktioniert.

7 October: 09:30 & 15:30 CEST

11 November: 09:30 & 15:30 CET
[Sessions are scheduled for 1 Hour, in bath EN & DE)

Digital
by default

SAY HI Al!

WITH THE C&S PROMPT
BOOK

What's your favorite prompt? [ :)
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